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Relationships and communication are a vital part of teen life, and To Save

A Life Friend Stickers provide a great, inexpensive way for Christian teens to
encourage their friends! Lockers, back packs, notebooks, and computers are
just some of the places where teens will want to stick these unique Friend
Stickers. Each of the stickers on the sheet feature designs that will appeal to
teens with messages like:

+ “l just wanted to say Hi”

- “Life is a journey, glad to be on it with you”

+ “We'll get through this together”

+ “That was the coolest thing I've ever seen”

+ “Your Life counts”

- There is even a sticker teens can use to write their own message!

The stickers let teens know that someone cares, and they can also start
conversations about Christ, local churches and youth programs.

» Part of the To Save A Life
series—a nhational marketing
campaign will help drive
demand for this branded
product in retail stores

» Six Matte paper stickers per
sheet—10 sheets in a pack

» Graphics and headlines
drawn from the teen film To
Save A Life.

* A great inexpensive way for
teens to encourage other
teens and let them know that
someone cares

Available: October 2009

Category: Youth/Teen
Interest/Gift

Price: US $4.99 pack of 10
Sheet Slze: 6 x 9
Each Sticker size 2 14" x 2 14"
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Why To Save A Life Will Be the Next Big
Movie to Drive Traffic to Your Store!

- Advanced showings in 80 of the top metro areas, including screenings
at major youth and pastor conferences, such as National Youth
Ministry Conference, Spirit West Coast, Catalyst, Shift, Biola Media,

DCLA, YS One Days and more!

- Movie release in 400 to 1000 theaters in Jan/Feb 2010

- Audience rating of 9 out of 10 by over 2000 reviewers

- Social networking on Facebook, Twitter, Ning and more

- Partnerships with major youth ministries

+ Print and online advertising with Youth Worker Journal, Group, Outreach
Magazine and more

- Qutreach, Inc. to begin marketing campaign in Fall 2009 to over
200,000 churches, helping to drive traffic into retail stores.

KEY DATES:

SUMMER 2009-Advanced showings of the movie begin at 80 of the top
metro areas, including youth and pastor conferences.

SEPTEMBER 2009-Marketing campaign begin for all To Save A Life
products.

OCTOBER 2009-National movie marketing and ad campaign begins.
OCTOBER 2009-Youth curriculum, novel and Devo2Go products available.

DECEMBER 2009-JANUARY 2010-MOVIE RELEASES IN 400 — 1000
THEATERS NATIONWIDE.
*To Save A Life: Daring to Make Your Life Count book realease.

MAY 2010-Church movie events in over 10,000 locations will drive
demand for products.

DATE MOVIE CAMPAIGN EVENT

HOW TO MEET THE DEMAND

PRODUCT TO HAVE IN STORE

October | Movie marketing and ad Stock up for Christmas gift-giving and to meet
2009 campaign begins. the needs of youth workers who prescreened the
film. Order Curriculum Kit, Devo2Go Devotional,
Novel, & Student Kit.
January | Movie release in theaters Restock Curriculum Kits, Devo2Go, Novel and
2010 Student Kits. Order apparel, non fiction book &
gift items.
May Church movie events Order more products to support the over
2010 begin in thousands of 10,000 youth groups showing the film and
y churches beginning the study.
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This is one of the most incredible movies [
have seen in a long time. Certainly not your
standard “Christian film.” Vitally important
subject. The approach is raw, but to be less
S0 would be unrealistic.

—Tim Way, Divisional Merchant Manager,
Family Christian Stores
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This movie is powerful, and | believe has a

great ministry ahead of it. I'm so glad you'll be
showing To Save A Life at ICRS. Retailers need
to see this. Excellent feature films are important
traffic builders for CBA stores—attracting

new customers and demonstrating to youth,
youth leaders, parents, and grandparents that
Christian retail has much to offer them not only
in music, but film and wholesome entertainment.

—Bill Anderson, President-CEO,
Christian Bookseller's Association
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To Save a Life /s all about reaching the people
Jesus came for - the hurt, lost and lonely. A
must-see for every youth group and a must-do
devotional if we really want to our ministries to
be the hands and feet of Christ.

—Megan Hutchinson, MA Minister to students,
Saddleback Church & co-author,
Life Hurts God Heals and Secret Survivors
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| just wanted to touch base with you on To Save

A Life. | watched it with my teenage son..He was
very impacted by it and told me he thought every
Junior high and high school student should watch
it. He told me that there are kids at his school that
are like Roger anﬂlat this movie makes him want
to reach out to those kids. It is definitely an eagy
film, but I think it accurately reflects high school
life....I would buy this DVD so my son could watch
it with his friends. He is always searching out new
ways to share Christ, and because he goes to a
public high school, he has plenty of opportunities.
Thank you for making this film that is so relevant
to today’s teens!

—Nancy Randise, Sales & Marketing Coordinator,
The Parable Group
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